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Africa Middle East 
in million CHF 

January-June 
2007 

January-June
2006

+/-% April-June
2007

April-June 
2006 

+/-%

Net sales 1,079 1,005 +7.4 541 539 +0.4
Operating EBITDA 389 322 +20.8 193 171 +12.9
Operating profit 350 278 +25.9 173 150 +15.3

 
The first half of 2007 saw a significant improvement in the performance of Group region 
Africa Middle East. Operating EBITDA increased by 20.8 percent to CHF 389 million, while 
internal operating EBITDA growth stood at 38.2 percent. The Group companies in Morocco 
and Egypt reported markedly stronger results, and the contribution of Holcim South Africa – 
now AfriSam (South Africa) (Pty) Ltd – once again increased. 
 
At Holcim Morocco, the new plant in Settat, south of Casablanca, began producing clinker 
for the first time in July and will progressively go into full production. This will avoid long-
distance deliveries of clinker and cement and will reduce distribution costs. 
 
Building activity brisk in Asia Pacific 
Construction industry in this Group region picked up steam in the first half of 2007. Cement 
demand was positive in virtually all markets in the region served by Holcim. The one 
exception was Thailand, where the political situation continues to dampen investment 
activity in both the public and private sectors. Demand for building materials in India, 
Vietnam, Indonesia and the Philippines developed dynamically. Australia and New Zealand 
also witnessed a rise in consumption.  
 
Cement sales reached new highs at the two Indian Group companies ACC and Ambuja 
Cements. Holcim Vietnam also succeeded in significantly increasing cement output. New 
ready-mix concrete facilities were commissioned in both countries. Siam City Cement in 
Thailand was largely able to compensate for somewhat softer domestic sales through 
higher cement exports. The Group company also stepped up deliveries of ready-mix 
concrete in the Greater Bangkok area. Holcim Indonesia likewise reported an increase in 
cement and clinker exports. At the same time, the domestic economy was stimulated by 
lower interest rates, which in turn lifted sales of cement, aggregates and ready-mix 
concrete. The Group company in the Philippines benefited from improved market 
conditions. Private residential and commercial construction proved to be growth drivers, as 
did road network expansion. Cement Australia reported an increase in cement sales thanks 
to continuing healthy order books in the commercial and industrial building sectors as well 
as on the back of growing infrastructure investments. Holcim New Zealand recorded solid 
growth rates across all product lines. 
 
The two Indian Group companies were primarily responsible for the strong rise in 
consolidated cement sales by 33.7 percent to 32.5 million tonnes. In 2006, sales volumes 
of ACC and Ambuja Cements were consolidated only from February and May, respectively. 
Sales of aggregates increased by 35.7 percent to 1.9 million tonnes due to higher demand 
in Indonesia and the entry in Thailand into this market. Thanks to an increase in vertical 
integration in a number of major urban centers, ready-mix concrete deliveries rose by 19 
percent to 2.5 million cubic meters. 




